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=t 354 HBSHol| st Ay
] Global competitiveness Ability to find issues from a globgl perspective in deolsmnl—maklng and
express and communicate them through English
5 Innovative thinking and problem Ability to define decision—making problems in a given environment and to
solving ability present innovative solutions on a theoretical basis
Ability to recognize ethical problems in the operation of the organization,
3 Business ethics provide appropriate solutions, recognize the social responsibility of the
organization, and obtain appropriate action plans
4 Functional knowledge in Ability to properly apply decision—making techniques based on theoretical
management knowledge for each essential function of business administration
0 A2 5l ALY A
=H M35 Zolgdt CIX|E AT 288y | 2L
1 Global competitiveness 0 0
Innovative thinking and problem
2 . . 0
solving ability
3 Business ethics
4 Functional knowledge in 0
management
O 5493
HZse £ sta4a| staAlTl 237
) o Have | learned how to present
Students will be able to present and deliver ideas o ) .
1-1 and deliver ideas effectively in

Global competitiveness

Innovative thinking and
problem solving ability

2-2

effectively in English.

Students will be able to identify global
perspectives in business decisions.

Students are able to identify business problems
and create innovative solutions in a given

situation.

Students are able to evaluate alternative
solutions by applying discipline-specific theories
and models and understand the ramifications of

those solutions.

Students will be aware of ethical problems and
able to find appropriate solutions for ethical

dilemma.

______________ Endish? ...
Have | learned how to identify
global perspectives in business

ennnn... JecisiONS? L
Have | learned how to identify
business problems and create
innovative solutions in a given

............. stuation? .

Have | learned how to to
evaluate alternative solutions by
applying discipline-specific
theories and models and
understand the ramifications of

those solutions?

Have | learned how to be aware
of ethical problems and able to
find appropriate solutions for
ethical dilemma?




LM 2

Students will understand how organizations
3-2| implement corporate social responsibility and its
impacts on their performances.

Students are able to understand theories and

Have | learned how to
understand how organizations
implement corporate social
responsibility and its impacts on
their performances?

Have | learned how to

4-1 ) o understand theories and models
models of core business disciplines. ) o
S RSN SUPS. of core business disciplines?
Have | learned how to apply
Functional knowledge in Students are able to apply decision-making decision-making techniques and
management 42 techniques and tools appropriately while tools appropriately while
incorporating concepts from other functional incorporating concepts from
business areas into the primary area. other functional business areas
into the primary area?
uT A
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Organizational Behavior

Organizational Behavior, Human Resources Management

Dongguk University Department Business Adminstration
University of Scranton Department General Management
Organizational Behavior,

University of Memphis Department Human

Resources Management

Human Resource

Organizational Behavior
Management

Organizational
Communications

Kim, S(2009) , Cross—cul tural Comparison of the Ef fects of the Discrepancy between the
Prominence and the Fulfillment of Career—orientation on Organizational Effectiveness. International

Business Review. 13(2): 89-117

Kim, S(2006) An empirical testing of a multi-route model on LMX — job satisfaction relationship.

Korean Management Review. 35(6):1649-1679

Tu, H., Sullivan, S, E., & Kim, S.(2002), Investment strategies of small and medium size firms in

China. International Journal of Small Business. 11(1) 120-144
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Production & Operations Management

Management Science, Operations Management

Seoul National University Department Industrial Engineering
Seoul National University Department Industrial Engineering
Seoul National University Department Industrial Engineering
Operations Management Management Science Supply Chain Management

“An optimization approach to resolving circular shareholding in large business groups,” Journal of
the Operational Research Society, Vol. 66(2015), 1454-1470.

“A study on the impact of corporate governance on the supply chain efficiency of manufacturing
companies: share repurchase, ownership—control discrepancy and inventory turnover,” Joumal of
the Korean Production and Operations Management Society, Vol. 26, No. 3(2015), 225-249.

“A study on applying social network centrality metrics to the ownership networks of large business
groups,” Korean Management Science Review, Vol. 32, No. 2(2015), 15-35.

Finance

Financial management investment, Derivative and Risk Management

Dongguk University Department Statistics

Major : Actuarial Science,

University of Nebraska—Lincoln Department Minor : Finance
University of Nebraska-Lincoln Department Finance
Finance Investment Option & Futures

"An Empirical Study on the Determinant Factors of Bond Spread According to Credit Rating in the
Domestic Corporate Bond Trading Market", Journal of Knowledge Studies Vol . 7 No 1 , 2009,
pp. 47-84(with Kim, Sun Je)

"A Case Study Medium and Smal | Enterprises, Fund Supporting on Korea", Business Journal,
Vol.31 No.1 pp. 109-142 (with Choi, Su-Sboel, Park, Young-Min)

Multi-scale Cluster Hierarchy for Non-stationary Functional Signals of Mutual Fund returns." Journal
of Management Science Vol.. 24, No. 2, 2007, pp. 57-72(with Jung, UK)
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Marketing

Retailing, Services Marketing, Hospitality Marketing, Relationship Marketing

Kwangwoon University Department Business Administration
Purdue University Department Hotel Marketing
Purdue University Department Consumer Sciences &

Retailing

Principle of Marketing Services Marketing Channel Strategy

Sanghyun Lee, Alan J. Dubinsky, and Juyoung Kim (2013), “Measuring mediating factors in the use
of interpersonal sensitivity in organizations,” Journal of Business Research, 66, 1285-1291.

Dubinsky, Alan, Jooyoung Kim, and Sanghyun Lee (2011), “Imparting Negative News to
Salespeople,” Psychology & Marketing, 28 (8), 803-824.

Sanghyun Lee, Lucette B. Comer, Alan J. Dubinsky, and Kai Schafer (2011), “The Role of
Emotion in the Relationship between Customers and Automobile Salespeople,” Journal of
Managerial Issues, 23 (2), 206-226.

Finance

Funds, Asset Pricing, Derivatives

College of Business

Administration Business Administration

Korea University

Syracuse University

School of Management Finance

Syracuse University

School of Management

Finance

Investments

Financial Management

Portfolio theory

Junesuh Yi, M. Jung, 2010, Corporate Finance—core principles applications (Korean ed.)
McGraw-Hill

Junesuh Yi, 2016, Evaluation Model and Performance Analysis
for the Korean-Style Hedge Funds, Korean Journal of Financial Studies 45 1-34

Junesuh Yi and K. Cho, 2015, Performance of technology sector hedge funds in emerging
markets, Emerging Market Finance and Trade 51(5), pp.985—-1000

Junesuh Yi and K. Bae, 2008, “The impact of the short-short rule repeal on the timing ability of
mutual funds,” Journal of Business Finance & Accounting 35(7), 969-998
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Marketing

Consumer Psychology, Behavioral Decision, Brand Management

Korea University Department Business Administration

Korea University Department Marketing

Korea University Department Marketing
Consumer Behavior Brand Management Marketing Principle

Contrarian Marketing, One and One Books, Seoul, Korea, 2004.

The 33 Immutable Laws of Marketing in Korea, The Nan Publisher, Seoul, Korea, 2003.

"Indirect, so it is persuasive. But not for me: the role of metaphoric thinking tendency,"
Interational Journal of Advertising, May,2019 (SSCI)

"The Effect of Geographic Indication in Advertising Background Pictures on Product Evaluation: The
Moderating Role of Familiarity,” Asian Journal of Social Psychology. October,2015 (SSCI)

Human Resource Management, Organizational Behavior

Compensation, Diversity Management, Gender Equality, Work-Life Balance

Seoul National University Department Business Adminstration
Yonsei University Department HR/OB
Yonsei University Department Management : HRM, OB and
Strategy
Human Resource Organizational QOrganizational ) )
. - Business Ethics
Management Behavior Communication

Sung, S. (2017), Evaluation: Base of Right Human Resource Management. In KOCI(Korea
Organization Competency Institute)(Eds.), Choi, J., Park, K., Park, Y., Sung, S., Lim, H., & Jung,
M. (2017, Sept.), Performance driven HR — Is It Medicine or Poison?, Hyoil Munhwasa Publising:
Seoul.

Sung, S. et. al. (2016, Nov.), Guide Book for Fair Evaluation, Ministry of Employment and Labor.

How to Prepare Human Resource Management in the Era of Retirement Age 60 (2014),
Co—authored, Hodunamu Publishing: Seoul.

Kim, D. & Sung, S. (2018), Recent Researches and Future Directions on Growth Factors of Small
Giant Enterprise, Asia Pacific Journal of Small Business, 40(3), 45-75.

Jung, H. C. & Sung, S. H. (2018), Hwajaeng Attitude Scale Development based on Wonhyo's
Thought, 7he Korean Academy of Organization and Management, 42(3), 97—133.

Sung, S., Lee, J. W., & Tae, W. (2017), The impact of team diversity on team outcomes in a
Korean context: a case of a public enterprise, Productivity Review, 31(2), 165-192.
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Organizational Behavior/Human Resource Management

Work—Family Balance, Compensation, Labor Relations

Hankuk University of Foreign

Studies International Trade B.A

Michigan State University Er%r;\?)[;rr?eer?toggliioizd Master of Art

The Ohio State University Labor and Human Resources Ph.D
Organizational Behavior Human Resource Management Macro—Organizational Behavior
Kim, H, & Shin, E.(2011), " Labor union participation and workplace innovations in high

performance workplaces ". Quarterly Journal of Labor Policy, Vol. 11, No 3, pp. 5-35.

Kim, H., (2010), "Exploring how to manage Internet addiction in college life". The Joumnal of
Korean Education, Vol. 37, No 1, pp.185-205.

Kim, H., & Gong, Y.(2009), "The roles of tacit knowledge and OCB in the relationship between
group-based pay and firm performance". Human Resource Management Journal, Vol. 19, No 2,
pp. 120-139.

Marketing

Marketing Cross—Culture Consumer Behavior, Consumer Culture

Sungkyunkwan University Department Korean Philosophy
City University of New York Department Marketing
University of Nebraska—Lincoln Department Marketing

Marketing Research Marketing Communication Consumer Behavior

Gentry, James W., Sunkyu Jun, Seungwoo Chun (2009),"The Influence of Preference inconsistant
information on Cognitive Dissonance and Perceived Diagnoticity: Cross—cultural Study between
Westerners and Easterners," Journal of Consumer Studies, 20(2), 149-171.

Kim, Changsoo, Taihoon Cha and Seungwoo Chun,(2009), "The Effect of the Salience of
Product—category information on Brand Extension Evaluation: A Cross—cultural Study about the
Interference Effect of Product-category information between Westerners and Easterners." Korean
Marketing Review, 24 (1), 29-50.

Kim. Gwi-Gon. Taihoon Cha, and Seungwoo Chun (2009), “The Sensitivity on the Message
Framing of Political Campaign: Regulatory Fit Perspective,” The Korean Journal of Advertising, 20
(1),83-99.

Zogea | 11
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Operations Management

Quality Management, Statistical Datamining

Sungkyunkwan University Department Industrial Engineering
Georgia Institute of Department Operations Research
Technology
Georgia Institute of Industrial & Systems
Department . :
Technology Engineering
Operations Management Management Science

“Sparse abnormality detection based on variable selection for spatially correlated multivariate
process”, Journal of Operational Research Society (SSCI), Vol. 70, No. 8, pp.1321~1331

“A variable-selection control chart via penalized likelihood and Gaussian mixture model for
multi-modal and high-dimensional processes”, Quality and Reliability Engineering International
(SCIE), Vol. 35, No. 4, pp.1263~1275

“Lessons from the history of Samsung’s supply chain management innovations: Focus on the TQM
perspective”, TQM & Business Excellence (SSCI), Vol. 27 issues 7-8, pp. 751~760

Finance

Financial Intermediation, Game Theory, Information Economics

Seoul National University Economics BA in Economics

Univ. of Maryland College Economics MA in Economics
Park

Univ. of Mir;/:ind College Economics PhD in Economics

Financial Markets and

Institutions Financial Management

Fiscal Reform and Financial Management Information System in Korea (with Deuk Jong Bae, Yong
Lak Choi, Woong Heo and Sang-Gyun Kim), Ministry of Strategy and Finance, March 2011

Credit Information Sharing with Money Lenders and Small Loan Finance, (with In Ho Lee, in
Korean), Korea Federation of Banks (KFB) Research Series on Credit Information, No. 4, Oct.
2008.

Herd Behavior in Korean Financial Markets, (in Korean), KIF Financial Research Paper 2006-08,
Nov. 2006.

Kang, Kyeong-Hoon and Youngsoo Bae, “The Effects of Financial Development on Economic
Stability in Korea” (in Korean), Journal of Money and Finance, Vol. 32, No. 3, 2018.9

Kang, Kyeong—Hoon, “Impacts of SME Credit and Technology Information Sharing upon Banks’
Credit Analysis” (in English), Journal of Small Business Innovation, Vol. 20, No. 3, 2017.10

Kang, Kyeong-Hoon, Jaejoon Han and Seungyeon Won, “Fund Expenses and Vertical Structures of
the Fund Industry” (in English), Economic Modelling, Vol. 35, 2013.9, pp.856-864
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Finance

Corporate Finance, Initial Public Offerings, M&As

Sungkyunkwan Univ. Department Business Admin

Sungkyunkwan Univ. Department Finance

University of Alabama Department Finance
Finance, Corporate Finance Financial Management

“Multiple Lead Underwriter IPOs and Firm Visibility". Journal of Corporate Finance"

“The Role of Co-managers in Reducing Expected Flotat ion Costs”, Journal of Banking and
Finance

"How much is reasonable? The size of termination fees in M&As," Journal of Corporate Finance

Business Administration (Marketing)

New Product Development, Innovation Management, Competitive Strategy

Yonsei University Economics B.A. in Economics

Business Administration

Yonsei University MBA

(Marketing)
Stanford University Statistics Master of Science
University of North Business (Marketing) Ph.D. in Marketing

Carolina—Chapel Hill

Kang, Wooseong, Montoya, M. Mitzi. (2014), "The Impact of Product Portfolio Strategy on
Financial Performance: The Roles of Product Development and Market Entry Decisions," Journal of
Product Innovation Management, 31(3), 516-534

Kang, Wooseong, Bayus, Barry L., Balasubramanian, Sridhar (2010), The Strategic Effects of
Multimarket Contact: An Empirical Study of Price and Product Decisions in the Personal Computer
Industry, Journal of Marketing Research, 47 (June), 415-427

Bayus, Barry L., Kang, Wooseong, Agarwal, Rajshree (2007), Creating Growth in New Markets: A
Simultaneous Model of Firm Entry and Price, Journal of Product Innovation Management, 242),
139-155

dgua |13
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Finance

Financial Engineering, Derivatives

KAIST Electronic Engineering BS in Electronic Engineering
Management Engineering MS in Management
KAIST ; L )
(Finance) Engineering (Finance)
KAIST Management Engineering Ph.D. in Management

(Finance)

Engineering (Finance)

Financial Management

Fixed Income Securities

Options and Futures

The role of the variance premium in GARCH-option pricing models (Journal of Banking and

Finance, 2015)

Endogenous Labor/Leisure/Investment Choice under Time Constraints (JFQA, 2011)

Information Content of Volatility Spreads (Journal of Futures Markets, 2010)

Operations Management & Management Science

Mathematical Optimization, Performance Evaluation & Benchmarking

Seoul National University Department Industrial Engineering
Seoul National University Department Industrial Engineering
Seoul National University Department Industrial Engineering

Management Science

Operations Management

S. Lim and J. Zhu (2019), Primal-dual correspondence and frontier projections in two—stage
network DEA models, OMEGA-The International Journal of Management Science 83, 236-248.

S. Lim (2019), A note on a robust inventory model with stock—dependent demand, Joumal of the
Qperational Research Society 70(5), 851-866.

S. Lim and J. Zhu (2016), A note on two-stage network DEA model: Frontier projection and

duality, European Journal of Operational Research 248(1), 342-346.
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Bens

Organizational Behavior, Human Resources Management,

Innovation, Strategic HRM, Human Resource Information Systems

Yonsei University Department Mechanical Engineering

Human Resources and

University of Minnesota Department Industrial Relations

Human Resources and

Seoul National University Department Organizational Behaviors

Human Resources

Organizational Behavior Leadership Management

Chung, G. H., Du, J., & Choi, J. N. (2014). How do employees adapt to organizational change
driven by cross—border M&As? A case in China. Journal of World Business, 49. 78-86.

Chung, G. H, Choi, J. N., & Du, J. (2017). Tired of innovations? Learned helplessness and
fatigue in the context of continuous streams of innovation implementation. Joumal of
Organizational Behavior, 38. 1130-1148.

Chung, G. H, & Choi, J. N. (2018). Innovation implementation as a dynamic equilibrium:
Emergent processes and divergent outcomes. Group and Organization Management, 43.
999-1036. — 2018 Group & Organization Management Outstanding Paper

Marketing

Consumer Happiness Experience, Artificial Intelligence (Al) Marketing

Korea University Business

School (KUBS) Business Administration

Korea University

SNU Graduate School of

Seoul National University Business (GSB)

Marketing M.S

University of Southern USC Marshall School of )
California (USC) Business Marketing Ph.D
Marketing Communication Marketing Research Principles of Marketing

"Artificial Intelligence and Declined Guilt: Retailing Morality Comparison between Human and Al"
Journal of Business Ethics, 178, 1027-1041. (SSCI Q1, FT-50 Top Journal)

“Effects of COVID-19 on Preferences for Private Dining Facilities in Restaurants" Journal of
Hospitality and Tourism Management 45, 67-70. (Top 1% Most Cited Paper)

“Experiential or Material Purchases? Social Class Determines Purchase Happiness,” Psychological
Science, 29 (7), 1031-1039. (SSCI Q1)

Y| 15
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Production & Operations Management

Technology and Innovation Management, Sustainability

KAIST Department Mechanical Engineering

Technology Management,

Seoul National University Department Economics and Policy

Operations Management

Choi, H. (2018). Technology—push and demand-pull factors in emerging sectors: evidence from
the electric vehicle market. Industry and Innovation, 25(7), 655-674.

Choi, H., & Yi, D. (2018). Environmental innovation inertia: Analyzing the business circumstances
for environmental process and product innovations. Business Strategy and the Environment, 27(8),
1623-1634.

Choi, H., Park, S., & Lee, J. D. (2011). Government—driven knowledge networks as precursors to
emerging sectors: a case of the hydrogen energy sector in Korea. Industrial and Corporate
Change, 20(3), 751-787.

Finance

Corporate Governance, Empirical Corporate Finance

KAIST Department Mathematical Science

- Department -

Business and Technology

KAIST Department Management (majored in
Finance)
Corporate Finance Financial Management Option & Futures

Mun, H., Mun, S., & Kim, H. J.* (2024). Social capital and stock price crash risk: Evidence from U.S.
terrorist attacks. Corporate Governance: An International Review (SSCI), 32(1), 33-62.

Kim, H. J., & Han, S. H.* (2022). Supermajority provisions and shareholders wealth: Evidence from
South Korea's natural experiment. Corporate Governance: An International Review (SSCI), 30(3),
311-334.

Mun, S., & Kim, H. J.* (2021). CEO educational background and external financing choices: Evidence
from Korea. Asian Review of Financial Research (X517 KCI), 34(4), 79-124.
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Production & Operations Management

OM - Marketing Interface, Behavioral Operations Management, Retail

Sungkyunkwan University Department Mategal .SC'ef.‘CG and
ngineering
Korea University Department Business Administration
Korea University Department Logistics, Service & Operations
Management
Operations Management Supply Chain Management

Lee, S., Shin, H., Benton, W. C. 2023. The Influence of Home Shopping Television Network Impulse
Buying on Product Shortages. Journal of Operations Management, 69(7), 1100-1123.

Lee, N., Lee, S. 2025. Operational risk of customer participation-reduce it or accommodate it? Journal
of Service Theory and Practice, 35(3), 440-463.

Lee, S., Yoo, S., Shue, J. B. 2024. Multi-Period Quality and Pricing Decision in Production—focused
and Market—focused Supply Chains: How to Manage a Long-term Contractual Relationship.
Transportation Research Part E, 189, 103662.

Marketing

Marketing Modeling, Channel Management, Platform Business, Digital Marketing, High—-tech Marketing,
Entertainment Marketing

Seoul National University Department Business Administration

Seoul National University Department Business Administration

Seoul National University Department Business Administration
Digital Marketing Principles of Marketing Marketing Research

Eco—Friendly CSR in Action: How News Reports and Social Media Drive Green Vehicle Sales in
South Korea's Automotive Market with Junhee Seok and Jongdae Kim, Journal of Distribution
Science, 2025

Self —Quantification of Services: Cost of Real—Time Feedback with Kyoung Tae Huh and Sang—Hoon

Kim, Journal of Business Research, 2023

Impact of Online Information on the Diffusion of Movies: Focusing on Cultural Differences with Sang—Hoon

Kim and Kyoung Cheon Cha, Journal of Business Research, 2021
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Organizational Behavior, Human Resources Management

Al & HR, People Analytics, Digital Transformation, HRM

Dongguk University Department Education

Sogang University MBA Strategic HRM

Dongguk University Department Business Administration
Leadership Organizational Behavior

Kim, J., Jun, K., Lee, J., & Kim, J. (2025). The influence of leader humor on subordinate organizational
citizenship behavior and creativity: The role of positive emotion and LMX. Evidence—based HRM: A Global
Forum for Empirical Scholarship, 1-16

Jun, K., & Lee, J. (2025). Supervisor’s positive humor and follower’s intrinsic motivation: Roles of emotion
and relationship quality. Evidence—based HRM: A Global Forum for Empirical Scholarship, 1-16

Lee, J., Lee, J., Jun, K., & Kim, K. (2025). Exploring a multidimensional construct of employee experience
and outcomes. Personnel Review

MBA - Entrepreneurship

Entrepreneurship, Start-up Financing

Stanford University Department English Literature

University of Edinburgh Department MBA - Management

How to Reason Negotiate and Persuade like a | Empowering techniques to Manage People
boss Projects and Innovation

Promoting Entrepreneurship in Scotland: The Impact of Networks and the Role of Mentorship
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Marketing

Consumer Behavior, Consumer Culture, Branding

Ewha Womans University Department Informatlon Science,
eBusiness
Carnegie Mellon University Department Information T echnology,
eBusiness
Seoul National University Department Marketing
Principles of Marketing Consumer Behavior Brand Management

“An Integrative Study of Experience Collecting Behavior,” Joumnal of Consumer Studies (2014),
25(4), 23-55.

“Gift for Myself: A Qualitative Study of Self-Gift Consumption Behavior in Korea,” Journal of
Consumer Studies (2013), 24(3), 123-155.

Marketing

Consumer behavior, Consumer Psychology

Dongguk University Department Electrical Engineering
Dongguk University Department Business Administration
Dongguk University Department Business Administration

Principles of Business

Administration Consumer Behavior

Lee, Jin Suk, and Hyun Young Cho (2025), “The South Korean Consumer’s Double Standards for Luxury
Consumption: The Role of Extrinsic Incentives Bias,” Social Behavior and Personality: An international
journal, 53(3) [SSCI]

Lee, Jin Suk, and Hyun Young Cho (2025), “Navigating impressions: the impact of luxury social media
posts,” Journal of Fashion Marketing and Management: An International Journal, 29(1), 164-179. [SSCI]

Lee, Seon Min, Seungwoo Chun and Jin Suk Lee (2020), “The role of negative emotions pre—and
post—implementation of graphic health warnings: longitudinal evidence from South Korea,” International
Joumnal of Environmental Research and Public Health, 17(15), 5393. [SSCI]
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DBA2001 ZAYGsHgE Principles of Management

The purpose of this course is to provide students with the theories, knowledge,
and ideas required to succeed in managing today's organizations. There are many
methods to approach management, including the topics approach, management
process approach, and business functions approach, but the "systems approach",
the most comprehensive method, will be used in this course. Main contents consist
of foundations in management, entrepreneur and macromanagement, corporate
strategy, organization theory, human resource management, and vision
management. Moreover, students will compare issues of other countries with those
of Korea.

DBA2002 ZRAI3HQ] Organizational Behavior

719 ZAA e S gl 543 J19el $dgelA Fa NS shae, 2
A 00 S A, e el 48l 2 Aol g, o i
st Qe Fr Eed gond st S g

The purpose of this course is to understand how companies have developed
unique characteristics and what issues are critical to the management of
organizations. In this course, students learn individual, group, and organizational
context issues such as individual differences, teamwork, communication, and
leadership that significantly affect an organizational competitiveness. Throughout
this course, students are expected to make active participations in class
discussions and exercises.




DBA2004 2§22 Financial Management
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Financial Management is the introductory course that deals with financial decision
making based on the time value of money and the risk and return. This course
also covers fundamental issues in corporate finance such as capital budgeting and
capital structure, and in investments such as capital asset pricing model and
valuation of stocks and bonds.

DBA2013 2g&g| Operations Management

Az g Au Bz glolA A1 AGe) Fof A%l sl /e ne 252 A
Mo olafetad AF W Aus ANA LY SHd £ FHon TR nBY
ok A =Ee) Al glolME AR, a3 AE D Auz9 M, FH A
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This course introduces students to problems and analysis related to the design,
planning, control, and improvement of manufacturing and service operations.
Broadly speaking, Operations Management concerns the processes by which work
and resources are directed toward the achievement of strategic objectives. It thus
requires a fundamental understanding of organizational strategy, processes, and
resources. Coverage will attempt to balance theory and applications, with an
emphasis on "best practices".
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DBA2015 ZAYGSA Business Statistics
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This course deals with statistical models for business management. First, students
will study basic theory of statistics; distributions, hypothesis, testing, analysis of
variance, simple regression, multiple regression. Then students will learn how to
apply these theories in a business context. Throughout the course students will
utilize the technology to gather, organize and summarize the data into meaningful
information. Further, students will apply the software to draw inferences from the
data so that appropriate decisions can be recommended.

DBA2017 DOAHEH¥E-E(NCS) Principles of Marketing(NCS)

The course aims to explore the primary components, principles, and practices of
the marketing processes. It is designed to examine how marketing functions as an
important part in firms, organization, and society. In the course, students will have
an opportunity to be exposed to the major areas of marketing including consumer
behavior, marketing research, marketing strategies, product development,
marketing channel distribution, and marketing communication strategies.




DBA4001 SY=FHL Graduation Thesis

wowaEe Eqan o shiel FYwRe] 442 A% Rk 1 el Ho
Abe] e A Bl ol5E FAZ Asa 49 o]ge wgoR ol FPHom
EAG e B G AAFNAAY FYEE 44 S ARstn AF A5e
o EQEe YRR Wobw,

This course is to help senior students prepare for their graduation thesis. In this
course, students will select one topic related with management theory or business
cases, research and analyze the topic, and then propose a creative solution/view
to the topic. Students will submit their graduation thesis as the final outcome of
this course, which will be evaluated by the professor.

DBA4002 ZAYAE&M Business Case Analysis

This course, as a capstone class, is to discuss and analyze current business
related cases. Students will improve their creative thinking and solution for
business related issues through logical thinking and integrated investigation.
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MGT2013 CareerPlan Career Plan
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This course is to help develop a successful career plan through a emotional skill
and self-directed learning. EQ study will be conducted to develop a career
success. Students will use a popular textbook related to emotional skill diagnosis
and self-directed learning model.

MGT2014 ZAIFgst Business Mathematics
B uEE Aty AAg A s Fas £ JHE vkl AR A7)
& ek A9/EA #A FAEY 712HQ ol s 9 Zag FH WE&ow gfdt
W A RS e

This course will give a brief overview of some of the main mathematical
techniques used in economics and management. This course mainly deals with the
topics of algebra and calculus for basic understanding of management and
economics.




MGT2015 ZAIGEA Business Economics
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This course familiarizes students with the basic concepts, the language and the
analytical tools of microeconomic and macroeconomic theory in order to enhance
decision—making in business and finance. The course is divided into two parts.
The first part focuses on the component parts of our economic system:
consumers, workers, production enterprises, governments, and the interactions of
these entities in markets where the prices of outputs and inputs are determined.
The second part covers aggregate economic activity and looks at the problems of
inflation and unemployment. It analyzes the role of government in controlling the
growth of the economy. In other words, this course deals with an investigation
and analysis of the theoretical and analytical tools of economics, with emphasis
upon their application to business decision problems. Topics include demand
theory, production and cost theory, market structure, price determination, and
profit strategies. Case studies of managerial situations will be examined.

MGT2016 H | 5I‘I ¢E||O| E1 OH I'é E' I==l| = Programming for Business Data
22 210{:R&Python Analytics: R & Python

S REEREEEEE S R aE R

Ao Ao AdAE gArA Aol dagk g HolHE WolE £ s A|2HS B
FaFRA ARl dlo]El o] ko] vFu Wjste] a2zl Ee] ougt oS 2R getsly|
ks ojget wE AdEA SRS, o] o4 (&, gut feelings)'ol o &3t 9
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Data #4] ¥ ML(machine learning)& €3 71x2<l dojg &4 w9y 2 AAHS H5
Eia=

o

Managers in the contemporary organizations have an IT system providing most of
business data for their decision—making. However, because the amount of data is
so vast that it is not easy to capture what the data implies. Students, as future
managers, have to learn data analytic procedure and methods for Big Data analysis
and ML (machine learning) so that they can perform 'scientific' management, not
make decisions based on ‘gut feelings.’
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Business data analytics is a discipline by which a specific set of techniques,
competencies, and practices is applied to perform the continuous exploration and
investigation of business data. The goal of business data analytics is to obtain
insights about a business that can lead to improved evidence-based
decision—making. This course provides students with the fundamental concepts and
tools needed to understand the role of business data analytics in organizations.
This course shows students how to apply basic business analytics tools in Python
environment for making better business decision.

MGT4027 ZHA|RZIO|E Macro-Organization Theory
ArZA ol 22 A, ZHol2o WalE A, B4, 479 FF o] FF5E 2AE
ol wet 7 Ajpek 2AF e E AAler] flste], 22 7]Edg et TGS &
%, Ay A, F2sket v AshH e M EES(EFRAE, JAs, $248h, 1Ea 37,
(HR)7)%, R 59 4381s AFdr) ol we} FAxZ, JAxH], UE]IXZ
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2, AW, 228G, 24 9 249 HE} WA apdo) A doldnt

This course is designed to offer knowledge about organizational theories in terms
of macro-level. In this course, students explore concepts and principles associated
with organizational design and structures. The topics are organizational change
management, organizational learning, innovation management, and organizational
cultures.




MGT4028 7|sd4144Y Technology & Innovation Management
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This course is intended to provide students with an understanding of how new
business activities are created in technology—intensive industry sectors. For
established firms, we will look at technology strategy and corporate venturing. For
new firms, we will look at strategic planning in new ventures. This course also
focuses on Interdisciplinary examination of problems and issues in integrating
technology and innovation into processes and products. Topics Include technology
evaluation, transfer, development, integration, innovation.

MGT4030 AMH|A2FHZ Service Operation Management
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This course looks at service management - the study of how marketing and
operations come together through technology and people to plan, create and
deliver products/services to customers. Course objectives include to approach and
design service management from a systems perspective, to recognize and
understand the characteristics of service delivery processes, and to learn how to
apply the procedures of demand analysis, set standards of performance and
measurements, and determine capacity levels.

JoS1oQ0N



MGT4032 7|Y9AE Corporate Finance
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This course provides the in—-depth knowledge for corporate financial management.
More specifically, the topics of the advanced capital structure, dividend policy,

IPO, M&A are covered. Through doing some the case studies and the team project
in terms of capital budgeting, this course will help the students learn the practical

knowledge.

MGT4033 Z8& Financial Markets and Institutions
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This course covers a variety of financial ,markets and institutions. Though the
course's first goal is to introduce types and functions of financial markets and
institutions, the course also explains the differences between them and the why of
intermediation, etc. Understanding, instead of simple knowledge, of the basic
principles about financial markets and institutions will help the students prepare
for the inescapable volatility of the future, since the functional foundations on
which financial markets and intermediaries are built will remain basically the same.
Because of this analytical feature, students are recommended to take financial
management and microeconomics in advance.




MGT4034 EZRE Investments
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The purpose of this course is to acquaint the student with what will be useful to
any player in the investment market, whether a portfolio manager, a corporate
financial officer, or a private investor. Topics covered are portfolio theory
(including risk and return, capital asset pricing model, and market efficiency),
equity and fixed income securities, funds, derivatives, valuation, and behavior
finance.

MGT4035 MEZM Futures and Options
HZ FEANFANA TaAdel THHL e AATFAFY 7ETx B HAEA o2
g Fye. pAFoen AE gM ~gAe A 2 s AL, oldeMA R}
BLACK-Scholes® &, Z12]a 2]d 4o tigh 71424 B & &3 A= 7]

The goal of this course is students familiarizes with the necessary skills to utilize
and evaluate the financial derivatives such as futures, options, and swaps.
Additionally, this course deals with the effective risk management by corporations
and financial institutions under the financial derivatives. To make good, it provides
in—-depth study of the hedging strategies, the arbitrage opportunity strategies, and
the option pricing models based on financial derivatives.
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Currently, it is necessary for managers to make adaptation to dynamic business
environments. In this course, students learn principles, theories, and paradigms to
effectively manage changes resulting from constantly changing environment.
Moreover, by studying cognitive theoretical backgrounds, students learn how
companies develop leadership skills by focusing creativity, knowledge, and
attributes of members. Students have opportunities to learn what competencies and
attitudes CEOs and top managers must have and develop.
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The objective of this course is to research the social responsibility of
organizations. Students must learn ethical principles and practices by studying how
companies deal with ethical dilemmas. Workers constantly deal with ethical
conflicts not from individual values and activities but from group cultures and
norms. Through group discussion and assignments, the course encourages students
to seek for ways to resolve ethical conflicts in terms of organizational perspective
rather than individual principles and philosophies.




MGT4049 ZAGAEF Business Strategy
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The objective of this course is to make students to have integrated and strategic
perspectives about management of organizations. Through lectures, case study,
class discussions, and exercises, students develop abilities to analyze market
trends and business environments and to make strategic alternatives. Therefore,
this strategy management course encourages students to apply principles and
theories learned from class to real-world context, which in turn improve their
abilities to deal with rapidly changing business environments. At the end of the
class, students can recognize the importance of strategies in terms of
organizational competitiveness. The content of this course consists of competitive
strategy, analysis of competitive advantage, and strategy formulation and
implementation.

MGT4053 ?_Ml'-_".-_l' El Human Resource Management

Fel Al AArtel o] WS AAgstr] 919 71 AP ows o224 Edd gl ol &
i 7|E A5 s Auith x| 1 7ol &3 e ARSI Eshet
Hirol ola) 2 dRe wonw, ATe] o5 @Il A8ay] ] Baw
AY2AS stelath, (FAATS Asta)

The course provides an overview of theoretical backgrounds that underlie human
resource management system. Furthermore, by surveying advantages and
disadvantages of human resource policies and practices, students learn the
importance of human capital to the competitiveness of organizations.

In addition, business environments such as cultures, norms, and customs determine
the characteristics of human resource management system. In this course, students
learn how Korean companies adapt theories from U.S and Europe to be compatible
with their unique characteristics and environments.
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This course introduces students to the cases covering the strategies, tactics,and
operating issues in contemporary logistics and supply chain management. It is only
over the last few years that firms have started focusing on logistics and supply
chain management as a source of competitive advantage. This focus becomes even
more important given that product life cycles are shrinking and competition is
intense. Supply chain management today represents a great challenge as well as a
tremendous opportunity for most firms. The topics include logistics strategy,
supply chain restructuring and change management, and distribution, customer
service, and inventory policy.

MGT4059 ZEH2IFHM=F Global Operations Strategy
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This course introduces a systematic approach for applying quality technology to
improve service and operation in any type of organization. The students are
exposed to a wide range of quality management terms and theories while
examining the strategic role of quality in the organization and strategic issues
involved in the management of quality. The topics include Six Sigma,
methodologies for identifying and assessing customer requirements, developing
customer focus, measuring quality performance, statistical process control,
sampling/designing of experiments, reliability analysis, and continuous improvement.




MGT4061 ZAFufst Management Science
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This course focuses on the problem-solving and decision— making processes that
use quantitative management science concepts and techniques. Business involves
dealing with numbers. Numbers are then used strategically to make business
decisions. This course is about how to formulate business problems involving
numbers and how to solve them using the latest computer tools. The course
introduces modeling techniques for resource allocation, operational, and other
managerial problems. The topics Include queuing models, linear programming,
transportation problems and simulation.

MGT4062 Z|Y97x|8@7} Financial Analysis and Valuation
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The goal of this course is that students understand basic developed-theory for
having the importance of measuring the value of company and improve the ability
of application in real financial market. More specifically, this course deals with the
economic concept of mergers and acquisitions, and the legal and institutional
aspects of the market for corporate governance.
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MGT4064 GSHEF Marketing Channel Strategy
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This course examines the fundamental concepts and theories in marketing channel
management. The focus will be on designing sound channels, managing them
effectively, and evaluating their performance successfully.

MGT4065 12UA= Employment Relations
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Provides an understanding major theories and issues of employment relations with
which employers, unions, and a government must deal. Overview of the historical,
legal, and institutional dimensions of employment relations. Students explore recent
changes in employment relationship and seek to find how to establish mutual
trusting relationships among employers and unions by labor-management
participation and cooperation.
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As people, media, and contexts are actively involved, communication activities
operate in various forms and are critical to an organizational competitiveness. This
course is designed to improve understanding of communication processes and
activities at various levels (.e., individual, group, and organization) by studying
theoretical backgrounds and reviewing critical issues. Thus, the objective of the
current study is to improve students' abilities to deal with communication barriers
that they must deal with as future managers.
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The course places emphasis on developing specific marketing strategies to support
the creation and launch of new products and to successfully manage new products
for long—term success. Specifically, this course addresses the following questions.
How to manage the entire new product development process, how can the
voice—of-the—-customer be “heard” and then “translated” into actual product, and
how can product design be used to enhance the value proposition. In addition, by
understanding theoretical and practical methods for optimal pricing decisions, this
course offers important managerial tools for pricing strategies.
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MGT4069 ZHHE Fixed Income Securities
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The course covers the valuation of a wide variety of fixed income securities and
derivatives including pure discount bonds, coupon bonds, forwards and options on
fixed income securities, interest-rate swaps, floating-rate notes, and mortgages.
The course focuses on analytic tools used in bond portfolio management and
interest rate risk management. These tools include yield curve construction,
duration and convexity, and formal term structure models.

MGT4070 2 o AL £ Case Studies and Policy !ss;_i/%; ,;ré

of B AR F§ LY hFH Al BAFOIHN FAF| LAY, FAE, F
§2 5o F2 Y 405S v do) QU JldRS Frth FAAES =d I
Aol 2k Fa kel dEiE EE2S oA HW oo met # Aae o
K 7 ER

(Prerequisite: Corporate Finance, Investments, Financial Markets and Institutions)

This course examines a variety of applied topics in finance. By employing a case
study approach focusing on complex problems, students gain a deeper
understanding of concepts and principles in corporate finance, investment and
financial intermediation. Students will also discuss hot policy issues in financial
markets and industry. In the course, students are required to do many individual
or group projects and class discussion.
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This course aims to solve the practical problems based on overall comprehensions
of brand management theories. Students experience field-oriented team projects
which can improve creativity, teamwork, and leadership related to brand
management demanded in our society and various industries.

MGT4072 o |'7'" %‘ 7 'I %Ll 7'"0 | ﬁ Marketing Communication
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This course aims to understand the field of advertising and promotion from an
integrated marketing communications perspective. The followings are examined, in
particular: advertising, direct and interactive marketing, use of the Internet and
new media, public relations, trade promotion, and consumer promotion.
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This course has two main objectives. First, the course examines how service
organizations differ from goods organizations in terms of the development and
execution of marketing plans. Secondly, goods organizations need to acknowledge
the service aspects of their organizations and how service can be used as a
source of competitive advantage. The focus will be on identifying the various
components of the service marketing mix and appreciating the concepts of service
delivery, customer satisfaction and dissatisfaction, and service quality.

MGT4074 ZAH|ARE-SE(NCS) Consumer Behavior(NCS)
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The course examines the psychological, economic, and socio—cultural aspects of
consumer behavior. These theoretical foundations are discussed in relation to
various managerial marketing issues.




MGT4075 DOFAHEHZAZ|(NCS) Marketing Research(NCS)
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The course is designed to explore how to develop successful market research
studies. The followings are examined, in particular: the setting of marketing
research objectives, the design of marketing research techniques, data collection
and interpretation methods, and the preparation and presentation of research
reports.

MGT4076 How to Reason Negotiate How to Reason Negotiate and Persuade
and Persuade like a boss like a boss
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Become an expert critical thinker and global citizen by learning How to Reason,
Negotiate, and Persuade like a Boss (RNP)! Master the wide-ranging cognitive and
communicative skills needed to succeed in our complex modern world: how to
decide like a leader, reason like Socrates, argue like a lawyer, ‘fallacize’ like a
politician, bargain like a pirate, negotiate like an executive, create like Pixar, and
pitch like a pro. Small-team, student—centered discussion every class. Flipped
learning. Regular homework. No midterm or final. Prerequisite: students must be
comfortable listening and speaking 100% in English.
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Empowering techniques to

. Empowering techniques to Manage
MGT4077 Manage Pe‘?p'e Projects People Projects and Innovation
and Innovation
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Become a confident manager practicing Empowering techniques to Manage People,
Projects, and Innovation (MPPI)! Master interpersonal management and
communication skills demanded in a modern, international work environment:
manage your time, regulate emotional impulses, listen actively, manage up and
down, hold others accountable, respond to performance feedback, negotiate, ask a
favor, fire someone, respond to grief, gossip and poison in the workplace, manage
the creative process, criticize and receive criticism effectively, and get buy-in.
Small-team, student-centered discussion every class. Flipped learning. Regular
homework. No midterm or final. Prerequisite: students must be comfortable
listening and speaking 100% in English.

MGT4078 %ﬂ’ﬂ.llap |h|'_|'2| Buddhist wisdom and human resource
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HRM(human resource management) is an academic subject grounded on Western
knowledge of how to manage people. Although it is widely adopted to managerial
practices, it sometimes fails to obtain expected effectiveness largely due to
various unexpected situations. To fill the gap between simplified academic
knowledge and difficulties in adopting to practices, the instructor helps students
find creative ways by drawing on Buddhist wisdom.
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This course explores sustainable economic models and marketing principles based
on Buddhist philosophy and values. We understand the correlation between the
modern consumption-oriented economy and the environmental crisis, and explore
the possibility of solving these problems through the Four Saints and Eightfold
Paths of Buddhism. The lecture discusses ways to minimize waste of resources
and reduce the ecological impact of consumption and production activities through
the principles of self-sufficiency and moderateness pursued by Buddhism. Based
on Buddhist teachings, students learn the concept of sustainability, including their
role as consumers and corporate social responsibility, and review how corporate
marketing strategies move in an ethical and sustainable direction in line with
Buddhist values.
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The course is designed to cultivate students’ ability to develop effective marketing
strategies and solve problems analytically in the rapidly evolving digital
environment. It provides a comprehensive overview of digital marketing, covering
both theoretical and practical perspectives on key digital marketing tools such as
online display advertising, search advertising, social media advertising, and mobile
marketing. In particular, the course examines the role of digital marketing within
traditional marketing frameworks, the principles and characteristics of major digital
marketing tools, and strategies and tactics that firms can employ to achieve
competitive advantage through digital marketing. By the end of the course, students
will be equipped to propose innovative marketing solutions and to present
well-reasoned justifications for strategic decision—making.
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This course aims to enhance students’ understanding of the financial industry by
analyzing real-world management cases of banks and financial institutions, bridging
theory and practice. Students will study key issues such as changes in the
financial environment, risk management, digital transformation, and ESG practices
through case—based learning. In particular, lectures by industry professionals
provide direct insight into actual business processes and decision—making
structures in financial institutions. Through team-based case analyses and
presentations, students develop both problem-solving skills and communication
abilities. Ultimately, the course seeks to improve career awareness in the financial
sector and strengthen students’ readiness for professional practice after
graduation.
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IFRS 2|7 242], AltH7Hx|, 2022

The dividend payout policy and R&D for loss firms: evidence from South Korea. 2019. Asia—Pacific
Joumnal of Accounting & Economics 26(1-2):172-183

The impact of Mandatory IFRS transition on Audit Effort and Audit Fees: Evidence from Korea.
2018. Australian Accounting Review?28(4): 512-524.

Firm Location and Earnings Management: Korean evidence” (with J. H. Choi, Joseph
Comprix, and H.J. Kwon). 2012, Asia—Pacific Journal of Accounting & Economics 19(3),
pp.292-317.
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George Washington Univ.
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How Acturial Assumptions Affect Defined Benefit Obligations under the International
Financial Reporting Standards? Evidence from Korea, Australian Accounting Review No. 70

Vol. 24 Issue 3, 2014
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DBA2014 32|AEE Principles of Accounting
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is course begins the study of accounting. During the semester, students should gain
an understanding of the basics of financial accounting & Managerial Accounting,
learn how accounting information are useful for financial decision making.

ACG2003 MREUZE Introductions to Taxation Law
F3lol Al 2A7F 7HA = ofu & O]OH i AW g ARSI Al V28 oA o] AT #d
HEES FAstEr Ego] HEE Fehs Frh A, ’\5/‘1] I A 5 @8
T2 AR NNEANAE S5, ﬁoé%"%oﬂ uE oJAAA Ao arelste] ol & Al A
s AEHAE AAYSIAS} G5 SHAA BT F dE ES AASTH

This course provides students with the function of taxation in society and develops
the basic understandings of the tax law and tax accounting. Students will learn
basic legal concepts necessary for tax practice by an accountant. In particular, the
students will discuss the overall structure of the tax system, the conditions for the
occurrence and extinction of tax obligations, procedure of collection, and tax
appeal.
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ACG2005 Z&23A11 Intermediate Accounting 1
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This course covers the conceptual framework of financial accounting and the
generally accepted accounting principles. In addition, it is mostly devoted to the
complex and practical issues in accounting treatment for diverse economic event
and transactions. It covers the measurement and reporting of the economic effect
of events involving current assets, long-term plant assets, intangibles as well as
the conceptual framework of financial accounting.

ACG2007 ZHS23A| Financial Accounting

This course surveys the basic accounting concepts and procedures used in the
preparation of financial statements, statement analysis. It focuses on the principles
and techniques of preparing financial statements including the statement of cash
flows. It also covers in depth the major asset, long—term liability, and shareholders'
equity accounts.




= Introduction to Cost and Management
ACG2012 H7h-BY3|HYUS Accounting

A7bahe) S A RIS Q731AIS BB olg 2 AFe JxE Felgch WA A
W Ao AP AR R AES e adm AbERE 1xE A9A)
A2 2 FAsh HAF 4 Agel Dad guE Ausel ATt H4L e

o

The purpose of this course is to provide students with a basic understanding ofi
cost and management accounting theory and practice. This course emphasizes the
use of accounting information for management planning and control decisions.
Topics. include analysis of cost behavior, budgeting, and other managerial issues.

ACG2013 4tEH1 Business Law 1

B AR T FUFH J1RA WEt ANES ek FAEel V)% 0B 3o
S Esfo] BAte] TR O WERAY WSS Avnm B8 FAAY MY, HAbe
Z)%, ARy Fol tiste] ol g,

This course discusses the basic concepts and principles of business law. It also
offers a framework for understanding legal aspects of entrepreneurial process such|

as selecting a business form, obtaining financial capital and marshaling human|
resources.
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ACG2014 32|AF FA 1 Accounting and Economics 1
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The purpose of this course is to provide students with a basic understanding of]
the principles of microeconomics linked with accounting and to analyze economic
phenomena by accounting. In this course, students will study the choices and
decisions that have to be made in order to manage scarce resources. In addition,
students will learn about consumer and producer behavior, the nature of supply and
demand, the different kinds of markets and how they function, and the welfare
outcomes of consumers and producers.

ACG2015 3|AF FA 2 Accounting and Economics 2

A AR A LA olhee], Ao AARL Wk AL %A
o @t o HEANE ARLS AYE, BIHE, NEolE, o|4E AYE T3} e 7]
AN WA RN SN D ANTAN ] ALE

The objective of this course is to enhance students understanding of two major
macroeconomic phenomena such as the business cycle and economic growth and
other related ones. This course also cover basic macroeconomic models of income
determination, price adjustment, and economic growth.




ACG4002 ZIAAEH2 Case Study in Auditing
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This course is aimed to extend the core auditing principles into the practical

auditing cases. It uses various cases and discussion to acquire auditing techniques
and skills.

ACG4004 Z2|3A| Management Accounting

[e%

Ak pAG oaAgel e ARE AT S8, An: 27,
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To provide information necessary for managerial decision-making related to
planning and control, this course focuses on learning how to collect, analyze,
evaluate, and report data, as well as how to use such information effectively. In
particular, the management accounting course examines in depth topics such as
cost-volume-profit analysis, variance analysis, differential analysis, budgeting,
performance evaluation, and executive compensation.
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Corporate Income Tax Accounting 1
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This course is designed to introduce to tax system through the analysis of the
basic law for taxes, corporate income law, related regulations and cases.

Corporate Income Tax Accounting 2

ACG4009 ®HAM=|A 2

RAFER AEA Y

WA FUR(AFOIA o FREDS] g AREAL olsstn
BISL AL R A ol sl olage JIS1ol N AT WA AFelfE e 24
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This course extends the basic knowledge in corporate income tax. This course
provides students with an in—depth knowledge of the corporation income tax laws
affecting the organization, capitalization, taxation, and termination of corporations.




ACG4011 AEMEA Individual Income Tax Accounting

A5 Aol Aele] AATES Fobo] A5l abd FAlelr] Slshe] Lal
W RS A dolth AL AdFddnd B4 24 sjd 7 AEe g
B BAL AL o8, A5AdAE 254Nl 5e A FAL H5
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This course discusses political, economic, and social forces influencing individual
income tax, and role of taxation in personal decision. It covers individual income
tax matters, including business and investment income, business and personal
deduction, property transaction, and tax issues of employees.

ACG4012 <H7I-A| Cost Accounting
2 AFe A ArEsAle] 7ENEF o] B& FEdth. AataAo A AREE Apo] oW
H44& AA AFwolvt ’\131’\01] X‘ﬂ]ﬂ g stEetth, ANEATHALY, SRE7HALL, A
A7HAE 2 @E7Fd47H AN 5 v A7 IR S S et

This course provides students with basic concepts and principles of cost
accounting. Students will learn how costs are accumulated, recorded, and identified
with goods and service as they move through the manufacturing process. This
course covers various costing system such as job-order costing, process costing,
joint costing and activity—based costing.
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ACG4013 AN EEM Financial Statement Analysis
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This course is designed to prepare students to interpret, analyze and evaluate
corporate financial statements effectively for the purpose of reaching informed
lending, investment, and other business related decisions. Topics include overview|
of financial statements, assessment of accounting quality, tools of profitability and
risk analysis, preparation of forecasted financial statements, and firm valuation
models.

ACG4014 =334 2 Intermediate Accounting 2

o)} v]-gof 1A, FA Frtet SA E AFAAEY IAALTH F

This course covers the measurement and reporting of the economic effect of
events involving liabilities and shareholders' equity as well as the recognition of]
revenue and expense,




ACG4015 2|AHZAL Auditing

AAR Aol Aol hatel J19le] AR ATAE ANQAA/N T EAS] 2y
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This course covers the basic principles of auditing which is the systematic process
of reviewing and examining the financial statements of an enterprise to check their]
conformity with generally accepted accounting principles. This course studies the
basic techniques for auditing and the ethical issues in auditing.

ACG4016 3|A0|E Accounting Theory

W Aol AT o] A ojge] ajHLh Fa FAlmt ATAAL AP
A, DA AR A%, AR, BEH AR, o A%, @
FeEEel Tx 9 g9 Bt 5ol xgE

This course covers important issues including conceptual framework of financial
accounting, role of accounting numbers in firm valuation, valuation theory, efficient]
market hypothesis, earnings persistence, structure of cash flow statements, and
valuation of goodwill.
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ACG4018 HEz2|A Governmental Accounting
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Government Accounting provides basic knowledge of government accounting
practices, budget preparation and the importance of records for accounting and
control, and auditing of public records. It also distinguishes between government
accounting practices and those of general accounting.

ACG4024 EI71z| M2l Al alue-added Tax Accounting

A Fel b 8 WEAQ AN RATAAG] W AGS olshsta, ATzl
diste] stgdteh, ma Robb A el FlzolE B Wit TAA e sk

This course covers various taxable income based on value—added tax law, local tax
law, tax law for international tax adjustment, and national tax collection law.




ACG4025 1AZ3A 1 Advanced Accounting 1
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This course deals with various special issues in financial accounting such as
accounting for financial derivative and earnings per share, lease accounting,
accounting changes and error corrections, deferred income tax accounting and cash|
flow statement.

oI Ia | S| HETF Special Topics in Cost and Management

AT A I AETS A7 2 A A o]|Z & whedst ANt o] ofd, FH o] oALAA-
ZA- A mA A9 A9 B4 TR oldsts AL ZRE = AE o)t}
B ZFo]o = Activity-Based Costing, Management Control System, 354 % <14l
Bl d7 & F8 o|ES dF=w, 7Id A, BY 71Ae 84 ssdd. g 34
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This is an advanced course that aims to help students understand cost and
management accounting theories not merely as computational techniques, but as
analytical tools closely linked to organizational decision—-making, control,
performance evaluation, and compensation design. The course covers key topics
such as Activity—Based Costing, Management Control Systems, and performance
measurement and incentive design through academic research articles, corporate
cases, and business news. Classes are conducted primarily through student
presentations and discussions, encouraging critical examination of how these
theories are applied, distorted, or extended in real-world business settings.
Through this process, students develop strategic thinking skills and effective
communication abilities for both academic and professional contexts in management]
accounting.
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ACG4027 M=RASZ pecial Topics in Tax Accounting
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The focus of this course is the lectures, discussion, and case analyses dealing with
tax accounting topics of current interest in specialized areas. It will provide an
overview of trends, historical and conceptual as well as applied material in the tax
accounting area.

ACG4028 4 2 Business Law 2

By studying the negotiable instruments law(e.g. note, check law), students can
know how frequently the negotiable instruments are used in real business. The
negotiable instruments have credit, payment, delivery and collection functions. This
course is to enhance students understanding of the korean note act and check act
used in real business world.




ACG4029 3SAHZAESZ Special Topics in Auditing
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The objective of this course is provide students with actual auditing practice and
important issues. This course also help students to collect and analyze accounting
cases for specific corporation, CPA firms, or government agencies.

ACG4031 ZF3A 2 Advanced Accounting 2

A, S7tHa3]A]

Partnership =%, €9 %2 A2k} #AEH 3
4 £ g v 7]

Segment Reporting, ©=r%]
3 A, d=3A, 71t 5559

The course covers special issues in accounting such as liquidation of a partnership,
merger and acquisition, consolidated financial statements, interim reporting, segment
reporting, accounting for multinational corporations, corporate reorganization, and
other contemporary issues in accounting.
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ACG4016 32|A Hlo|E oj=z|ElA Accounting Data Analytics

A dlole fdelgst sl ARG FAYR] GRERNS Fol AR, A,
JPBES olajaith. ol @ FAL A de 4ANSA, TR AXH, o
Hobt B9 430 AR AFAYS olHHES FE

Accounting Data Analytics uses real financial statements and other disclosures for
the textual analysis of financial, investment and operating activities of public
companies. These activities will teach and challenge accounting students to
critically evaluate firm’'s performance, investors’ evaluation, and the third party
accreditation.
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X & & oF | Management Information System

MEHAE0F | Disaster Information Management/Data Communication

SFALS - ' School of Business
stAlste] ol
StALERR| e University of Georgia achminisiration BBA

- ' N School of Business
M AlEEO] A
M ALEE A George Washington University administration MS
LN bS] George Washington University School of Engineering DSA
Business Data Management )
ct o 3l =2
SR Communication Information Systems Security Management

= & M Introduction to Information Technology, 2005

“Effective Modeling on Disaster Resource Allocation”, 2008.06 Disaster Prevention Journal of Korea

2=
“Research on Effective KMS implementation”, 2007. 06 International e-Business

432 M
&8 o | MS

Hol-1H Business Applications of Data Mining, Customer Relationship Management, Enterprise Resource
Hsetgop | S0

anning
atAlakel A ) Department of Business
StALELS obA Chung-Ang Univ. Administration B.B.A.
A A9 Tl KAIST Departmtérrwltg igfe el\::igagement M.E.
= Department of Management

HIAlSEe] Tl
“PAfetelnty KAIST Engineering Ph.D.
chCF Ol = - e-Business
cCt .t 3] =2 Data Mining & CRM ERP/SCM Management

Data Analytics for Non—Engineering Majors, Dongguk University Press, 2023.

o N A Management Information Systems, 2nd ed., Hankyung—Sa, 2007.

Customer Relationship Management, Hyungseoul Publishing, 2004.

Recommender systems using cluster-indexing collaborative filtering and social data analytics,
International Journal of Production Research, Vol.55, No.17, 2017

A corporate credit rating model using multi-class support vector machines with an ordinal pairwise
partitioning approach, Computers & Operations Research, Vol.39, No.8, 2012

Collaborative filtering with a user-item matrix reduction techniques for recommender systems,
International Journal of Electronic Commerce, Vol.16, No.1, 2011
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Al in Consumer Behavior, Text Mining, Social Media Data Analytics

Seoul National University Food Science B.S.
Hospitality & Tourism

PURDUE UNIVERSITY Management M.S.

PURDUE UNIVERSITY Consumer Science Ph.D.

Social Media Data

Emerging IT Business Text Mining Analytics

“Examining thematic and emotional differences across Twitter, Reddit, and YouTube: The case of
COVID-19 vaccine side effects” Computers in Human Behavior, 144, 107734, 2023.

“Examining identity-and bond-based hashtag community identification: the moderating role of
self-brand connections,” Joumnal of Research in Interactive Marketing, 17(1), 78-93, 2023.

“Understanding user responses to the COVID-19 pandemic on Twitter from a terror management theory
perspective: Cultural differences among the US, UK and India,” Computers in Human Behavior, 128,
107087, 2022.

“Understanding user participation from the perspective of psychological ownership: The moderating
role of social distance,” Computers in Human Behavior, 105, 106207, 2020.
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“Inventor-licensee matchmaking for university technology licensing: A fastText approach”,
Technovation, 125. 102765, 2023

“A convolutional neural network model for SOH estimation of Li-ion batteries with physical
interpretability,” Mechanical Systems and Signal Processing, 188, 110004, 2023

“State-of-health estimation of Li-ion batteries in the early phases of qualification tests: An interpretable
machine learning approach,” Expert Systems with Applications, 197, 116817, 2022

“A convolutional neural network model for abnormality diagnosis in a nuclear power plant,” Applied
Soft Computing, 99, 106874, 2021
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Comprehensive examination of the bright and dark sides of generative Al services: A
mixed—methods approach. Electronic Commerce Research and Applications,
101491, 2025
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"How Can We Achieve Better e—Learning Success in the New Normal?," /ntermnet
Research, 33(1), 2023

Unraveling the Relationship between the Dimensions of User Experience and User
Satisfaction: A Smart Speaker Case," Technology in Society, 71, 102067, 2022



. sy B o2 Mg MITE OOy HojZel My Ha2
DBA2006 HYHEE 3 30 2 38

MIS2011  H|=LjAzZ=zaef 3 3 0 MES 1 2

MIS2017  4XAHAHRHEIG| O] 3 30 MES A 35

MIS2018  Imbo|dut A 3 3 0 ES 1 1

MIS2022  H|=L|AG|O|EA|Zf2} 3 30 A E 2 2 S kekst

MIS2023  O|HFIT 3 30 MES 2 1

MIS2024 2| H|O|E =2| 3 3 0 ES 2 2

MIS2025 H|=L|ARZZI2{Y 3 3 0 A ES 2 1

MIS4027  ITAIH| AR 3 3 0 HE 3 1

MIS4044 T2 HE 73| 3 3 0 HE 3 2

MIS4050 CRMItZHE N 3 30 HE 3 1

MIS4054  HIC|O|HtH|=L| A0 EE| &l A 3 30 HE 3 2

MIS4055 ZSREAFEMH[A 3 3 0 HE 4 1

MIS4057  IT7|gFolH| =LA S A 3 3.0 HE 4 1 SRkt

MIS4063  enterprise4.0tH| = L| A B H S A 3 3 0 Mg 3 2

MIS4064 HEEQIUIIQIYEES 3 3 0 HE 3 2

MIS4065  O|O|E{Of 2| Bl A 3 3 0 HE 4 1

MIS4067  UX|ZAFEAMHIA 3 3 0 HE 4 2

MIS4068 H|EL|AZZ A ARE| 3 3 0 HE 3 1

MIS4069 Gl O|E{OHA & 3 3 0 e 3 1

MIS4071  AHOfEE|ElA 3 3 0 HE 4 1Y 2

MIsS4072 Q18X I;%% 3 3 0 HE 3 1

MIS4073 EH2YS 3 3 0 e 3 2

MIS4075 g‘é%AlEfﬂlil—li@.t‘ 3 3 0 e 4 1

MIS4076 =SHAHZ=LAZE 3 3 0 HE 4 2

MIS4077 QEASEHUEQH|=L|AS A 3 30 HE 4 2

MIS4078 E|AEDIO|HOJH|=L|ASE 3 30 M2 4 1

MIS2026 4 EAILH O] E ntst 3 30 ES 2 2 20264 A

MIS4079  AIZ|gtolH|=L| AT A 3 30 HE 4 1 20264 A

MIS4080  AIMH|AT|E 3 30 HE 4 1 20264 A
Uaol4+ AaE
dghst d3 "0t ZYFEE, OIAEYE, RS, R, 2G|, 28, dA-e stE
SR Al S HMans
ZYTEE  ZIHEALH, YEAZHE 83 H=UA [E, HE J|g QzZet § ZET-EYQ J|X7} &
NEES ZEHOE HIR:s WF22ZM, AP ME TSR0t 2240| &= = 15 Y

JoS1oQ0N



sS4
MuuuubBEEpB 7 9
I < 1 1
o} o| o} 0
o} o}
o} o}
oo 0
o|
0
0
o} 0
o} 00 o}
o} 0
lenterprise4.00tH| =L
13 s Al 7-2 0| oloo o} o} o| o} 0
o} 0
olop| oo o}
o}
o} 0
o| o
o|
o| o] oo o} 0
o| o] oolo o} 0
o| o] oolo o} 0
23 [EEMQUHI=ZLAEE 0o
ISR SE#EfH AT
24 L AsiAl 00 '} o| o] oolo o} 0
MAEDHO]Eo H=L
= o
25 ~og o|
26 (4 HAIQT| O|Ef 1t} olop| POolo
27 AIZ|EtolH| =L AS 4
28 AIMH|AT|E o] o]
23] 1309 [10[119 B R (15 183 [12/6 [1155 5 11 14




N~
ROBOT ior

Hotat | 81

O X:

Himat ks

= -
T | &
.__.r_. m._ N <l
: : - _ ol 5 0
Y 5> n NZ K . ¥
K- | RO - y L 1 1 J
or r 1%5.:1_._ ar I R ¥ :
= s W s N v g 53 3
E HH g o2 HHE I L - 3
n x 8= Mealma,, 2s o 53z (=% @
Jor 0 K0 2 o NEEER A_J||.|A_uu0 ao_o&o = 3 Io_u._ K
W oo o - m <K HM._IlﬁElo.r)ﬁ o_wnao.r g9F3 S
= o o T ILLONEﬂ..l_u;_._e.__oo_._ 2 =T 3 )
R RE 5 xl_ox_x_WﬂawE_uuo”ﬂ-o__#A 1S FE
H| 8 =) Wmmmmﬂmu___wA_ﬁg%%@@% m__1AmNo|_
) S s o H&aﬂm,mmwuehw_.ﬁﬁm_mauﬂuoﬁ)ukﬁaaﬂﬂ
288 mmmwmmA_&mena%%mﬁuﬁwmm%%w
o 2 £ N o — ~ SD)AN)E o
. f2s 2555533558862 228 T
m B e=s= WWMMWWEBB%M%M4MM%O%%¢7#
AP o & ((((HNW%WWWMMBZMMMHM.&
z o " T (((((Mmlllx_,bz
: 9 . . S8|222F7 28
RYE AT . :
EN S TN .
B LR K |3 O rEx3 :
0] wol T L g m_.W.AO L
mﬂ.___m_. A_vﬂ HA||H_ AT o o = L._|Ow+nn.vnmo 0T
LET = + o 3o T W [N lea mieen BE*
. ] &5 T S = ol o1 o0 & ] 1 ALl
z - = R £ 5 _ n b= TR = < W T
Bl = K %0 i Kl o ™ _u_n_lu% j OTED.W 100 ::ﬁm_n_ Hmo " A
5 . 2 z j re =3 _L_._._LI
= | o Em_ﬁu__lonx P wH| T bhedz sHEE
{l ofr N_an_xm_. HEON o o Al N_AWE_L”.. s
= ~ O R0 S mE B TeTal o o ﬁ_%m_.n Zats
< ulr z o . ETI e ) R = 4 o 5o D
Ho Mmoo a _ : s
|~ 7 of %@ |5 o O e TR % S0
: : i & o o m o 032 o] RS F e LEAI__QE
| © i Ty = ___E_izﬂ 2 3 S S~ B Wmo =K
20 I 4 o K - ol T o aléAl_r_ o s
= | up ar | o o zoq.m_ﬂ@ Wom oo R o B Kl & R A_E_u._mmol
E | o wy LR Lo ART ErzEwd N2 >
| : 53 ° R0 _ - = = Br N =
1) al ero_Nu._.rx._|o_am_._ 1 -4 K =l W < 3 52
- o oo o= R S O o _ & o B om 5 2 Y
~ H 1= ol — o ™ o ok u & i o_enaoE a_.J.mLun.vn
S moio_uﬂo_._@uo_mMﬂt Wﬂoﬂm_‘ __oA_%_.__MoM E_m__..s_olr_.
D = |4| Lul_i R - >
i = - MO u m..o@#n:.ho w_|7 T wor ol .__Mo ou F _..._AoM n m_nAo ..AIA._ m._mu oj ol
; a__ ._I..Al 70m.__|.._m_|H|A _n_rlA_ | 1_L ||_|_.r_|r._._. WL -
) & f ot i <23 CUNIPOE o13 W i BrE
B 1o Ki <k _raﬂm.umz_oaﬂﬁﬂﬂ,u_ _utn_u__ot R W_n__ro_ﬂa_u
°E i g 790 T DX RS ! o W T i} © <
H | o = QFL.HBAEI.%%M S cgm,mlr_..L o__u_mﬂﬂ%
It | ofu K il KT TAl|aror &K@ o i o 10 S, Bl K| | un @r T
; ; E_ oK oK Elo_emxﬂmn _ﬂ_ﬂ._._nA_um . £ 4
= 1 " i) Hl & Mo R n© v
: . un or ol T sl
= uu A | G - SR X A
o U | o ﬁ%ﬂ W ¥ R )
—_— L ;
O_n_._ 23 _u._x|_m& i .Eum._u < J0 w <| o
v RO T 2 o Kl 5 ® gy g W R
= T2 o2 q oz o HEQ
i of o Kl o
I




L
B
0

W_“_
Ko for

w|r

250| =g

Bo

1o <l < a
o o T @ Kl
o K <1 3
r K04l T I 3
o X ol Kl ul
m o XM 10 = Edl b
SN HEET L, s o uwW2 R
Ju a2 wnEX
dU ol goams Ndga
T R AW To W ® K w o 85
T2 HKITFESS S0 5 =
2 el QALY LI T I U
= H QR T|Ir=o ™3I oy =S
SToIgsToencaw™
8388880585 ms oo
I IIT T IITT IS ITLHh IEAEA
BSBSBSEB%BMBQ.WW
222222z 2hw2d2< 28
n [ce)
I | W w oS o
< ol Kfo i _.u_s_o Iy
bl N E _
Ex N w o o 3
=R WS g o _
...._A|_|o__ = ]
&R LS
NI FOipm
S N S Bs
L oF . <0 ot H =
poz
[>T Oru_Ao
N o © 8 W=
_______W_u:_r_ = RO Ul o
B =S n . o
L 32 SO = o
© ol & o9z
Bl o< Quw ,, =
= v o oo oo <
RN o KM u._...aqolﬁ
5 R0 Ko -
. o sl B W T gD
..|.__|._A_I_ T — W#L
Kxoog Kl A
A_“ﬁ_wu o__%ﬂﬂ,ﬂo
o - = [
.“_-W|L|.M _.__n__u._= [
Torux oL W S 70
= < o uo T ool & 4B
ol =
<| U < <l u R
g% | pizifed
X o Exl_ﬂwsuw.zo
= T <0 S ®

THEE

for
Ko kO

KO
wjr

K-

ol

|

&0
u

»1
o 0
s 4 < o 4
~ <0 N T ~ N =
T < xr Mﬂm
i ] oK Wl - H 2
MHH ME.LD. MHA_ MHW
29 oo S Jdm . S5
T T T o T Kl R T2
H <l <l H <] 0 H <l T < EAI_A_
KO O O KO I KO O ol moLH
80 K| K| 80 K| < 80 Kl K 80 K| Kl
O RO T T E ROT 2
o] @ o] T 86 S
1T Uy Ufu Uy U U Ul up 1T
Hog Hod Hodd Hog
(e} O @ [e)]
o on < o
TR =l T S OO [ T S s N T e
ul IR zoﬂo_em_._mr__ﬁaﬂﬁﬂﬂm_ w @Kl ©
L FEES |oto W T — e
w T om.mm_A:IA_x.no_E_Mw% g 2 M
oF L mu U | T Ko op T — Xm0 (of o
IﬁWﬂ.hﬂi_loﬂE%Ho_a_.Wgo% o____x._o________
o TURxRY X ._ﬁlm_.%_r_.r.__._ w0 ~ o U
I | N TR ] =~ U = S b NI
X A7 dolaly om0 o __ X
AT wmE . mB R X HT 4 < T
E_EL_A_E_E NIDImvEmHmoO__._._oLI._n_L. oh &1 © __
TEETERET PP N £ T
R T R
1 B o] gy o X om B AK o uu_._Hﬂ_______
B w0 T or Br i T E oju 4 ofu o o
S4 5T Bl HWar Lar 1T =3
s orpwdfiOXoNy EEES
L TR T i T L
QBT LoE O g T Smoon R Ao S ey
T "o il Tz 5 _A_L.AE_.__o.__._ME._ - _ U
Wl = Jo K ol = = K0|7 O T o =
= o T T w 5% o X . K = 1l
K ™ W0 g = 7 ® on oKl & = P %
= 3 o - = R
T %° %_g___uhﬂo.lu%%m____aﬂa_uE_E_______ﬂ%
ol = X & il N (dd N 22 %0 zo|Ju N T
P R e Te e, RIS w o O
o Joll |5 G bl - = bl X mr
wl o 4 Jy fujwl Jo N T amjwl X R oou M oor mujwl o ooh <] Jo
<l R I
o R S awml o s B
T Mhxuw DERpwx [@2xPg
T TR T BN woo 2R WKl w o 8
T = ol o o = 5 %

/ &9 M98 700 OI4F PASS

=)
=

QA

old
oz




Mk
11
~
MM

|

% 20258HAE Aleld 7|Folnd HMo| o|7|E2 sfg s Alelst
mek
=] = =
= stg7|= =
BEmY (g?s.to{cgd) o5l 27 MM
)
olErH 28 6 -

7|E £ 22

- DS BE W@ 20 Oy HS
ol=0{ AIZ(TOEIC): 700% ol4k

Hoj Zol: 67T 0 (FXT 412, TENY 20| 214S)
B

JoS1oQ0N

@)
Uk

o
HT

Ho

- 2013-2016tH2| Z, ZYSHFoIM A 2 =2 AY



mni=g) =

Principles of Management Information
DBA2006 ZAGHHE System

B E Aol BAT AuslEs ARA s A Al gE Ade S5
ok ARARA LK J1EH 0|58 FHOR SEALY AU MR s FAA LGS
Sgata AurlEd Bdd BP0 FAG 9F =0l vk

This course examines topic and issue related to developing and implementing
information technologies in business environment. It covers the concept of
management information system, technological issue, business data communication,
application of information systems, and development of information system in
organization. The course covers recent technical issues and relevant references in
addition to a textbook.

MIS2011 H|2ZYA =272l Business Programming
2y 2oy ujz2yz ofEe Aol Fdsy] 9 4lv]soln, Auke v
zUzs Zg oo HHA R AMgH o= 2 ey <lojolrh. ¥ wyel| A= 2w}
AojE &g Z2aYy AEHS T gauEH LT ES ol gigk ]2 Al olHE

The business programming is the core technology for implementing business
applications, and Java is the most popular programming language for business
programming. In this course, programming with java is studied to understand
basics of algorithms and software. By learning the object—oriented perspective,
and programming technique to realize real world event, students ability of
business programming technique and application design capacity is expected to
cultivate.




MIS2017 A4zp4HdaF BIGO|E] Industry 4.0 and Big Data

] 42 E e 7]E B =Y 20 AR ol xEH o 2= AlolBALg] o]
S =3 Smart Factory, Smart Energy, Smart City & Fadozx 7|& J4dS
WM A7) 3L ok 4339 7ed 23k Aol & Al 22 BI(CPS, Cyber-physical
Systems)¥} AFEJAEH N IoDl 3t g5S T3l 4x4kdel ek o]se} wald nj=y
2 B gl AFsteh. 53] 4xH4d e AS A oldlE $18] Cloudd CPSel F+& &
Digital Twin¥}, o] aFFo A&AASE fa F-&5= vdolge} aFAs /Hde
olsfE 9a deld dojel Tensorflowe &g Al S Ay,

Recently, the 4th industrial revolution is expected to transform not only existing
business model but also the existing paradigm of society by implementing Smart
Factory, Smart Energy, Smart City and so on, through the expansion of the cyber
society. In particular, to understand the Industry 4.0 deeply, the autonomous
Digital Twin in Cloud's CPS will be explored, and the case of Tensorflow, a deep
learning language for big data analytics with artificial intelligence will be
examined. In this course, the technical basis of the industry 4.0, including
Cyber-physical Systems (CPS) and Internet of Things (IoT), will be studied to
understand industry 4.0 and transformation of the business model.hese changes
deeper. To prepare future business environment, the relationships between IoT,
Big Data, and business will be discussed.
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n the age of big data, the necessity of data—-driven prediction and decision making
1s emerging in every field of business. In particular, Python, as a popular and
versatile programming language that allows to transform and analyze large
datasets is recognized as the most basic tool for solving business problems. In
this course, Python programming capabilities as a means to implement data
science will be learned, and practical skills to solve business problems through
data—-driven will be trained.
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With the progress of the 4th industrial revolution, the development of new
information technology based on artificial intelligence and big data is rapidly
progressing. In this class, you will understand the latest information technology
trends such as metaverse, fintech, and blockchain, and learn related business
cases.

MIS2024 ®l4O|E{& Big Data Management
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As the importance of data-oriented corporate management increases, demands for
new data science experts such as data architecture experts and big data analysts
are being raised. In this course, students learn traditional database management
techniques such as relational databases and SQL, and techniques for big data
management such as Hadoop, MapReduce, Pig, and Hive.
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In the big data era, data—-driven business requires the ability to analyze and
visualize big data to understand characteristics and trends of business ecosystem.
Now, the ability of freely using R, the language and environment for statistical
computing and graphics, is required for every business personnel just like the
Excel in the past. In this course, R programming as business data analytics tools
will be learned and practised. Through the R, various business cases that can be
solved by analytics will be experimented. Finally, the ability to gain business
insight will be enhanced.

MIS2026 AMEHAAIL GjO|E{1fsk Generative Al & Data Science
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Among recent Al technologies, generative Al is the most talked—about topic in
society. In this course, you will learn the principles of generative Al and data
science methods that utilize it. In particular, this course covers the principles and
key services of generative Al, as well as the basic concepts of data science,
thereby fostering fundamental competencies for advanced data analytics courses in
the future.
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As IT becomes a critical element of operations of organizations, management of IT
is evolving into management based on customer-oriented service perspective
rather than just hardware or solutions. In this course, based on ITIL (Information
Technology Infrastructure Library), a de facto standard in the IT service
management area, process, technique and methods for systematic management of
IT service are studied.

MIS4044 Z2AEE| Project Management
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With the progress of the 4th industrial revolution, the development of new
information technology based on artificial intelligence and big data is rapidly
progressing. In this class, you will understand the latest information technology
trends such as metaverse, fintech, and blockchain, and learn related business
cases.




MIS4050 CRM 17H8M CRM & Customer Analytics

7) g8l AAHS Fa /195 CRM
i dnl /199 Fa AuAsE F o)

& Shrgh @ ACRME A enel qgd
1ot ofsista, M7l F=d /9ol A i

T
rO
k]
o
)
X

= F-Ti

ﬁd

ﬂlﬂl
o
|
o,

The world’s leading companies are actively utilizing CRM to implement the
scientific internet marketing. In this course, the students will learn components and
underlying technology of the customer relationship management system which is
one of the main information systems for the modern enterprise. In addition, the
students will understand business innovation techniques using

scientific customer analytics and will also learn the use cases of the advanced
global companies.
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Recent boom of the big data is basically based on the importance of business data
analysis. In this course, students will learn business innovation techniques and
novel business model based on the understanding of advanced data analytics
including classification, estimation, clustering, and association analysis for the
structured and unstructured business data. In addition, students learn about the
available business analytics used in the recent big data environments.

JoS1oQ0N



MIS4055 S2RE ZFH AMH|A Cloud Computing Service

kel Aol RS olu] Awistsl © A Aul Jwu ohet e xeto]=
Aot A Qe Helhe ARE AHAE A Gn Aol B s
A vausel M dd gRAS A 9T s nded, £ A v
U2 Al 433 18 werem e Faes AFY Aulsel By s)E) w=

2 zARA 84, 925 olo] W uj=use] gl el s, n=u s A

2o QoMo ITe] A2 23 ==d v=ys g vjA= G s A3t

In mobile era, the personal service sector is already provided popularly by cloud
computing service. Even enterprise systems and their service are begun to
transform into cloud computing service. In this course, the key technologies of
cloud computing services, the innovation of business organization, and the business
impacts of cloud computing services are studied to adopt new business economy.
The new role of IT in business service, and the impact of new technologies on a
global business ecosystem are discussed as well.
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As the Industry 4.0 becomes more visible, the traditional business model are also
required to innovate. In this course, business model innovation will be discussed in
perspective of changing from asset—centric transactional sales model to
relationship-oriented service model. The innovation of traditional view point to
sales and marketing as well as product resale and customer retention by applying
the new concept based on the connected asset lifecycle management will be
examined. In this lecture, we will learn Enterprise 4.0 model to operate business
in the Industrial 4.0 age, and learn about innovation process as business model 4.0
based on new innovation value proposition.
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In this course, it is to study security threats that infringe on information system
and network security to achieve the purposes of information security and privacy
protection. It is necessary to use authentication, access control, security
management, security tools, network intrusion prevention, intrusion detection and
prevention, and vulnerability checking for network protection based on the overall
system and network security and major security technologies. Learning. Privacy
protects all information about the individual, such as facts, judgments, and
evaluations about the individual, and information that makes it possible to identify
or identify a particular individual. Learn techniques to protect information that can
identify individuals in combination with other information.

MIS4065 C|OJE| of'de|ElA Data Analytics
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The goal of this course is to enhance the ability to acquire business insights
through the analysis of business data by learning the fundamentals of analytic
programming languages and various analytical tools needed to analyze business
data.
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The core of the 4th Industry business services model is continuous smart caring
that could not exist in the past. While the service model of the mobile era is a
cloud computing system, the core of the 4th Industrial business model is an edge
computing system that can sense and aware the surroundings of things. In this
course, the composition and role of edge computing system that can create new
business value in the 4th Industrial age will be studied. To this end, the
architecture and technologies of edge computing system for the 4th industrial
business service model that can create Blue Ocean by implementing monitoring
and smart caring based service will be learned.
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As business processes are the key component to understand business activities,
business managers should have the capabilities to innovate business processes to
enhance the competitiveness of the business. In this course, the subjects related
to business process management including understanding and analyzing the
business in business process perspectives are studied to enhance the capacity of
business innovation by managing business processes. In more detail, concepts of
business functions and processes, definition and derivation of processes,
monitoring and evaluation of processes are included.
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Big data collected through consumer interactions and engagements is the very
important data representing the psychology and behavior of consumers, and the
insights about the consumers and markets that can be extracted from Big Data are
key elements in business and marketing practice. In this course, the
characteristics of data marketing and development of data marketing strategies will
be learned. The practice of data—-driven marketing for predicting customer's
psychology and making quick business decisions will be exercised through cases
study and hands-on practice.
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One of the recent important changes in the web environment is the spread of
social networks. In this course, students understand the characteristics of
internet—-based social network services, and learn major cases of platform business
based on social networks, network analysis techniques for network data analysis,
and social media analysis techniques from a marketing perspective.
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Artificial intelligence is a computer algorithm which simulates human learning,
reasoning, perception, natural language processing capabilities and it has become
increasingly important in recent IOT and big data environments. In this course,
students will understand the history and the latest artificial intelligence technology
and learn about the utilization of the field of business. In addition, students will
understand the latest business models based on artificial intelligence technology,
and deep learning techniques for high-dimensional unstructured data.
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The realization of all things, including humans, as smart autonomous objects is the
core of the 4th Industrial Society. In order to realize a smart autonomous object,
the system must have a human-like brain structure, and through this, autonomy
must be established by recognizing objects and learning by experience. In this
course, we will learn about machine learning and deep learning as a way to
implement autonomous objects. The core concepts of Machine learning and deep
learning, which can realize autonomy, and how the new Al, contrast to
computational based Al in the past, can implement and train an Artificial Neural
Network(ANN) so that things can have human-like capabilities will be studied.
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With the rapid advancement of deep learning technology in today's big data
environment, generative Al—such as ChatGPT—is gaining significant attention for
its performance and utility. Across various professional and industrial sectors,
generative Al is being used to enhance productivity and efficiency. To become a
leading expert in this Al era, it is crucial to understand the foundational concepts
of generative Al and develop the skills needed to apply it effectively. This course
provides a comprehensive introduction to Al-based generative models, and
explores various generative Al model architectures, as well as their applications in
business field. In addition, through a series of practical exercises, students will
develop the ability to design and utilize generative Al models.

MIS4076 SEAQH2HASE Blockchain and Business Applications
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This course aims to provide a comprehensive understanding of Web 3.0 and blockchain,
which are key technologies driving digital innovation in the era of the Fourth Industrial
Revolution. Students will gain insights into how the emergence of foundational
technologies, such as the shift from platform businesses to Web 3.0 and the rise of
blockchain, is shaping a new business environment. The course covers the major
concepts and components of the first-generation blockchain, Bitcoin, and the
second-generation blockchain, Ethereum. Additionally, it explores how Ethereum has
transformed the business landscape through smart contracts and the decentralized
application (DApp) ecosystem. Students will also examine how blockchain technology is
creating new business models across various industries and investigate real-world
applications of cutting-edge technologies like NFTs (Non-Fungible Tokens) and the
Metaverse. By the end of the course, students will acquire a broad knowledge of
blockchain and Web 3.0, from foundational principles to practical applications, and
develop the skills needed to identify and pursue innovative business opportunities.
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Rapidly advancing Al technology is driving innovation across society and the
economy, and it brings significant changes to the global business landscape. To
become a global business leader in this Al era, it is essential to have a conceptual
understanding of various Al models, practical application skills, and the ability to
stay updated on the latest Al trends. In this course, students will understand the
basic concepts of various Al models and their latest developments, while exploring
diverse case studies to learn how to effectively apply Al models from a business
perspective.
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This course covers the theoretical foundations, practical exercises, and business
applications of text mining. Students will develop their ability to apply text
processing and analysis through theoretical understanding and hands—on practice,
exploring cases where insights are derived from text data. The course also
introduces generative Al, a new solution for extracting insights from text data.
Students will learn about the basic functioning of generative Al and its various
business applications, such as automated data summarization, predictive analytics,
and personalized customer experiences. By the end of the course, students will
acquire the skills necessary to solve real-world business problems using
generative Al




o = IT Enabled Biz Transformation &
MIS4079 Al7|9Fe] H| =LA A4l Innovation

ASIRSHE FESE e J15el ARGl AU} S, AlR) 8 15HE SR
A% 5 Qo) W@l Fele swon g s Huel Fsing Fase. ol
ALE 1o @ §32 oju] 7 4igl Hopl A BASEw 2 s ast 08 AA
St} B Lol A= Theke Akl okl A3 Al 63 ApAlS EAD AAES
G4, o2 BalA vl m=yzel AlS A8 Asgn FaHe duety, EES
A gol4Q) ofoltiol s LEgozA BA A2 FAS Wyt

Iﬂ r% et

Because the science and technology have changed society and social life, and the
infinite possibilities of Al are already confirmed, Al-based creativity is critical.
The fusion of Al has already been activated in each industry sector and its effects
are more increased. In this course, students analyze successful Al convergence
practices in a variety of industries and learn their implications. This course aims
to demonstrate the feasibility and importance of Al in the future business, and to
cultivate the ability to solve problems by deriving creative ideas through
discussion.
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Al Service Planning is a course that explores innovative service design through
the application of generative artificial intelligence and data-driven technologies.
Unlike traditional service planning, this course emphasizes an integrated approach
that combines the understanding of Al mechanisms, data flow management, and
policy and ethical considerations. Students will systematically examine the planning
processes of Al-based services across various domains, including cultural content,
digital platforms, and knowledge industries, while gaining advanced skills in prompt
engineering, defining Al application boundaries, and developing strategies for value
creation.
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